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Paul J. Traudt, PhD & Michele A. Ferm, MA

Cultural laentity and Ethnic Newspapers In Las Vegas

Introduction Findings Discussion

Culture is “a vehicle or medium whereby the relationship between groups is transacted” (Jameson, We are confident in saying that local ethnic newspapers in
1993, p. 34), and media play an important role. As globalization engages culture, media document Southern Nevada impact ethnic identity. Discussions with local
important aspects of the globalization process (Ratanen, 2005; Hackett & Zhao, 2005; Giddens, 1990 & newspaper staff reveal passion and belief in serving their
Leell), £} SEs o Se-suveIEs lntefss sl [pilnelples of L egEs s MSepeipens, Uik Weekly (7), Two to Three Issues per week (2), One issue every two Homeland language use can attract readers to the newspaper, especially for communities, even when originally established to capitalize on
study considers the following questions: weeks or One issue per month (3) readers who have difficulty with English or are new to the community. business opportunities. Interviewees speak freely about how local
Are ethnic newspaper ownership and management priorities similar to electronic media? Through Homeland language in newspapers provides readers with language-learning media contribute to a blending of cultural influences in
digital technology do ethnic newspapers serve diverse audiences economically and culturally, while opportunities. communities. Electronic media in Southern Nevada work within
metropolitan dailies topple? Newspapers use broadsheet folds and tabloid folds, publishing from one e . o o . Anglo business practices and offer niche programming serving
Do ethnic media in Southern Nevada reinforce homeland cultural identities? Do they emphasize to three sections per issue. Language approaches include English only, ln ;:r(])mmunlcatll?n, et:nlc Qe;vgpai)ﬁrs perform.;:luai\ tro es, prc;wdlngbmformatlon specific demographics while other demographics remain
cultural pluralism? Do they encourage cultural assimilation? Do these media, by virtue of their homeland language only, or a blended use of homeland language with 2 UMS SIS Bl SiowabiIng dnie Soml 2R, WU St SIEsHIze underserved (Traudt & Springer, 2009). Ethnic newspaper
H el _ ’ _ _ English. newspapers as “the voice,” “the arm,” and “the eye, the lips, the ear” of a ) _ ’ _
ownership, institutional ethics, revenue models, and contents serve the target audience in community. representatives describe, unprompted, an embodiment of
unanticipated ways? community. We anticipated stronger community loyalty in print
Newspapers are available in Las Vegas for free, with home delivery at Interviews reveal individual connections with journalistic ideals and principles, media, which is supported in this research.
subscription price in three cases. Distribution takes place through public identifying personally-held ideals like truth, verification, correction when
locations, including markets, restaurants, mechanic shops, gas stations, necessary, and balanced viewpoint in content.
tour busses, churches, libraries, educational facilities, tribal offices, and _ _ _ o Ethnic newspapers reinforce cultural identity in at least two ways —
M eth O d S government buildings. Readers sometimes queue outside newspaper Ethnic newspapers are alternatives to the mainstream, historical documents, as opportunities for intra-cultural communication spanning
offices, waiting for the paper. and promoters of community values. Some provide niche information, which generations, and as trans-cultural voices and political liaisons to

may position the newspaper uniquely in a community. Some ethnic newspapers

work with mainstream newspapers. Examples include mainstream inserts into the larger community. It language reflects cognition and informs

perception, then newspapers printing in languages other than

*Selected newspapers publish periodically with local news, editorial, and advertising content. Ethnic
newspapers target people sharing common characteristics of country of origin; migratory status; race;

: ;. .. . . i i i i i ethnic newspapers as a joint venture, and cross-media ventures as ethnic
language or dialect; religion; shared traditions, values, and symbols; literature, folklore, and music, food REgonel, Eitnel, el [MEMETEE SEIES e Commen ol ins P . - . English serve as linguistic reinforcement for newer immigrants, or
preferences; settlement and employment patterns (Thernstrom, 1980, p. vi) newspapers, some with press-service sources beyond the immediate newspapers communicate through radio and television. e et for older imm | ’
| | T confines of Southern Nevada. Local news is not featured in all ethnic : | | | N Counter-a_ssml_atlve e 0rt§ or older |mm|gran.t groups. In some
*Twelve newspapers participated in the study through qualitative interviews conducted by means most newspapers; however, local business advertisements and promotions Ethnic newspapers provide trustworthy information when communities deal cases, reinforcing cultural identity balances with cultural pluralism

convenient to individual respondents, including face-to-face, telephone, or e-mail interviews. are a shared characteristic of all newspapers in this sample. with government. Coordination with consulate visits to Las Vegas, immigration efforts.

. . . : . columns, and promotion of the 2010 US Census exemplify this function.
*Eighteen individuals represent Las Vegas ethnic newspapers, answering guestions about the

newspaper’s origin, goals for establishing the paper, and reader benefits. Interviewee roles are Regardless of language used, editorial and advertising content

described as publisher, owner, or CEO (9); as editor (4); as business or sales managers (3); as target and reinforce the importance of community, particularly when
reporters (2); and one as webmaster. Publishers rely on community organizations as sources of news and information, and community members are regular sources of news and information. actors and actions from the local scene are the focus. Ethnic-

_ Reader feedback is often informal and occurs when participating in community activities, as when attending religious services or when speaking with long-time community groups and citizen journalists are valued for community
aeiEpEReEnL i autho_rs s lie Cons El comparatl\_/e_method (Uil & [Eegferln, Btehs (2. 1) e acquaintances. Reader feedback is more direct when a section or issue is omitted or missing. During this study, one newspaper ceased publication, receiving dialogue as on-the-street reporters and as opinion leaders — a
generate themes, exceptions, and frameworks found within the data. mainstream media coverage and eliciting varied reader responses. feedback function largely absent in larger, metropolitan

newspapers. Publishers and editors of ethnic newspapers are
among the community’s visible powerbrokers in Southern Nevada

22, = dealings, including interactions with politicians, business leaders,
Southern Nevada Newspapers: IIIIIIIIII IIlIIl'[Q .= EDMUNI JRIR o mainsiream mede
Language, Ethnicity & Founding History
L. : 1] N As a community anchor for solidifying ethnic identity, ethnic
Newspaper Name FUlollieE] 1o JmiEeEe Aqdlence Founding History i om— - pe L : &S e NN newspapers are also important agents for assimilation into the
Language Ethnicity =0 % S s T L il 1| mainstream. As language informs perception, economic
: : ﬁ \E ] M ( el el for st fe=" 100 opportunities of language use are important spheres. It is
US-Asian Chronicle o o Africar;-American founders. now } “ lp“"\Q Q‘ S SO ; L § _ N | noteworthy that 9 of the 11 newspapers were printed in English or
. . . . . y k Issnouonoa USPS 683-310 f;-,. : ' ) f :v: If," | o ] ] ) )
Las Vegas Sentinel Voice Newspaper * English African American incornorated ‘_ 5 CDN LAS EG: . | , some blend. Liaison roles of ethnic papers often served in bridging
P *’””" se Daily A e a e B e the trust gap between members of the ethnic group and
Las Vegas Chinese Daily News * Mandarin Chinese Chinese founder, privately owned e . ASIAN o ;" 1 AQ VD nr government officials surrounding issues like immigration and
: : : .. ’ a’*» i [ ' naturalization.
CDN Las Vegas News * Chinese Chinese Trial publication, corporate owned SO -' . b
_ J _ _ _ P _ ¥ ’ 3 é JOURNAL ) 1 Nevadamm.v Jmlsh Newspaper
Vegas Chinese News * Chinese Chinese Chinese founder, privately owned | " I i oy ”’“”’“’”“"’"W,""mm;,m;;,;m | ; ‘
Asian Journal English Filipino
Filipino Guardian Filipino
Philippine News * English Filipino Filipino founder, now incorporated
Nevada Examiner * English, Tagalog Filipino Founder unclear, corporate owned F u rth e r R ese arC h
Philippine Times of Southern Nevada English Filipino _-- Las Vegas and Southern Nevada are a representative American region of changing ethnic composition. This qualitative study provides markers for the roles played by electronic and print media
In dynamic interplay between culture and ethnic identity.
Planet Philippines English Filipino --- Our next goal is content analysis of representative samples of imported and locally-created print and electronic media serving ethnic communities. This furthers research into relationships
_ _ o between media use, ethnic identity, and audience perceptions of assimilation and pluralism.
Tribune USA English, Tagalog Filipino
La Voce * English, Italian Italian
Jewish Reporter * English, Hebrew Jewish Jewish Federation founder, now closed
Las Vegas Israelite English Jewish
Korea Times of Las Vegas Korean Korean R efe re n Ce S
Korean News USA Korean Korean _ | | _
.. Giddens, A. (1990). The consequences of modernity. Cambridge: Polity.
L _ Founder unclear/Publication name
Kyocharo America Korean, English Korean adopted from Korea, corporate owned Giddens, A. (1991). Modernity and self-identity: Self and society in the late modern age. Cambridge: Polity.
Las Vegas llyo Newspaper * Korean Korean Korean founder/Publication name Hackett, R., & Zhao, Y. (2005). (Eds.). Democratizing global media: One world, many struggles. Lanham, MA: Rowan & Littlefield.
adopted from Korea, corporate owned
El Mundo Spanish L atino L Jameson, F. (1993). On “cultural studies.” Social Text, 34, 17-52.
_ _ _ _ Review-Journal publication, Pieterse, J. (2009). Globalization & Culture. Lanham, MA: Rowman & Littlefield.
El Tiempo * Spanish, English Latino corporate owned
: : : : Ratanen, T. (2005). The media and globalization. London: Sage.
Native American & African American ( ) J J
Indian Voices Newspaper English, Spanish Native American founder, privately owned Taylor, S.J. & Bogdan, R. (1984). Introduction to qualitative research methods: The search for meanings (2nd ed.). New York: John Wiley & Sons.
Thernstrom, S. (1980). (Ed.). Harvard encyclopedia of American ethnic groups. Cambridge: Harvard University Press.
Note. * indicates a participant newspaper and --- indicates data were not collected Traudt, P., & Springer, A. (2009, March). Electronic ethnic media in Las Vegas: Assimilation by another name? Paper presented at the meeting of the Far West Popular and American Culture
Associations, Las Vegas, NV.
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