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Chapter 37

Hot Topics Trade
Publications
Connect Research
with Career
Ambitions
Lateka Grays and Mark Lenker

Introduction
The University of Nevada, Las Vegas (UNLV), is home to the William F. Harrah College
of Hospitality. Due to the college’s size and its importance for the city’s economy, it is a
separate school from the College of Business. Information literacy for hospitality has
been a priority for the college’s first-year seminar program since its inception, and the
hospitality librarian has been working with seminar coordinators to refine this aspect of
the curriculum for over six years.
Five years ago, the hospitality librarian began collaborating with a new teaching and
learning librarian in order to give him more teaching experience at UNLV and to consider
new ways to work with a large program like a first-year seminar, which averages five to
ten sections each semester. Among the products of this collaboration is the “Hot Topics”
lesson plan, which gives students a hands-on introduction to trade publications as a vital
resource for aspiring hospitality professionals.
After an icebreaker activity to establish rapport with students, the librarian begins the
Hot Topics lesson plan by providing a brief overview of research sources so that students
have a basis for understanding how trade publications compare with other sources, especially the news articles and scholarly articles that are covered in first-year English courses.
Work with upper-level undergraduates in hospitality revealed that students lacked familiarity with trade publications as an essential resource for continued learning about the
field as it evolves, and through curriculum mapping with other instruction librarians, we
learned that trade publications were not emphasized in other classes.
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The rest of the lesson plan is relatively student-driven. Students begin by considering a
topic from one of the concentration areas of the college (food and beverage, hotel management, tourism, event management, golf, gaming, and more). Rather than demonstrate how
to find trade publications, we provide students with instructions that they can follow at
their own pace. Focal points for these instructions include keyword searching, reading a
database record, and retrieving full text (not just stopping with the abstract). After students
select the article that they feel would most impact the hospitality industry, they present a
summary of the article to the rest of the class. In order to leverage students’ competitive
spirit, we ask students to vote on the most impactful development (besides their own). We
work with instructors to arrange for the top vote-getters to receive extra credit. This part
of the activity gives students an opportunity to get a low-stakes experience with presenting and to share their findings with the rest of the class. Playing an active part in the class
(especially with extra credit involved) dramatically increases students’ level of engagement.
Presentations also give librarians an informal way to assess students’ progress.
Depending on the circumstances of instruction, student activities can be group-based,
individual, in-person, or online. We have used it most frequently in fifty-minute, one-shot
sessions in the library computer labs. We will share the templates we used to prompt and
organize student activities.
Regarding adapting the lesson plan to different applications, the versions discussed
in this entry are self-contained lesson plans that we used and adapted for approximately
three years. More recently, the Hot Topics exercise has been integrated more completely
into the assignments for the first-year seminar course. In one instance, research in class
served as a starting point for teams to build an annotated bibliography on an issue in
hospitality management. Most recently, students worked in teams to present virtually on
their Hot Topics issue.

Planning
Number of participants
In order to conduct the activity, students will need access to a computer and the internet,
with at least one computer per team. The authors have conducted the session in class
sections ranging from 25 to 60 students. We typically break classes up into groups of 3 or 4.

Audience
This activity is suited for first-year students or introductory business classes.

Preparation and Resources
The following items are recommended for this activity:
• Computer lab or computers with internet access (Can be completed individually
or in groups of 3 or 4)
• The Hospitality & Tourism Complete database or a database that contains trade
publications
• Index cards or printable postcards
• Handouts with database instructions (we use card stock for durability)
– Video tutorials can be substituted, if available
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Description of Lesson/Activity
Goals/learning outcomes
The learning outcomes for the activity are as follows:
1. Students will consider the distinguishing features of trade publications in order
to identify them and discern their purpose.
2. Students will practice with the Hospitality & Tourism Complete Database in order
to search effectively and retrieve full text (not just stop at the abstract).
3. Students will work in groups to prepare and deliver a low-stakes presentation
of their findings in order to develop presentation experience and extend other
students’ learning.

Time required
It will take approximately 40 minutes to complete the activity. (This allows time for introductions and wrap-ups in a 50-minute session.)

Teaching Outline
1.
2.

3.

4.
5.

6.

7.

Encourage students to sit in groups of 2 to 4 for team-based activities.
Introduce the lecture segment of the class by discussing the idea of trade publications, the type of information that professionals use to keep up with the latest
developments in their fields. This is especially true in fields like business and
hospitality. Trade publications also complement the foundational concepts
students learn in class with examples of issues that professionals currently face
in their day-to-day jobs.
Use the lecture to set up the activity by comparing trade publications with popular
magazines and scholarly journals on characteristics like content, audience, publication cycle, review process, and relative ease of use. It’s helpful to let students
browse through hard copies of trade publications at their tables so that they can
experience some of the notable features for themselves.
Reinforce the lecture concepts with an activity that asks students to categorize
screen-captured pages from popular magazines, trade publications, and scholarly
journals. We use Kahoot to make this part of the lesson light, competitive, and fun.
Distribute “Hot Topics” cards to each team. Each card includes a research prompt
and instructions for navigating Hospitality & Tourism Complete (or the database
of your choice). Give teams 10–15 minutes to find a relevant, credible article from
a trade publication that helps students learn about the research prompt.
Encourage students to help one another. During the research phase, facilitators
should move from team to team, answering questions and offering tips. We found
that many of our beginning students mistook the database abstract for the full
text of the article; gently show students how to get to the full text.
Student teams elect a representative to discuss their findings: Why is the issue
important? What do you think about the solutions the author proposes? Facilitators should find something positive to say about each presentation and encourage
applause from the group (We want the presentation to be a confidence-building
experience rather than a rigorous challenge.1)
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8.

At the conclusion of the last presentation, students vote on which idea is most
likely to result in a significant change in the way that professionals do their jobs.
Award a small prize to the winning team (typically, extra credit points that are
negotiated with the seminar coordinator prior to the sessions).
9. Please see the example slides for the in-class session at this link: https://docs.google.
com/presentation/d/1GHN7c2W71MxGkwQD9t2d94WDgjLZCWhyQLDfzt4l_
yE/edit#slide=id.g11d3562f31_0_0.
10. The link for the Kahoot used during the class session is provided in this link:
https://create.kahoot.it/share/trade-publications/
12923d25-4051-4a51-a3dd-3f2dc67000e0.
11. The authors distributed physical copies of trade magazines to the tables as examples of trade magazines for the hospitality industry.
12. See examples of the Hot Topic cards (figures 37.1 and 37.2) and the Hospitality
& Tourism Compete Database Quick Guide (figures 37.3 and 37.4) used in the
in-person sessions.

Figure 37.1
Hot Topics card

Figure 37.2
Hot Topics card
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Figure 37.3
Hospitality & Tourism Compete Database Quick Guide.
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Figure 37.4
Hospitality & Tourism Compete Database Quick Guide.
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Transferability
This activity can be adapted for a variety of disciplines that emphasize the use of trade
publications to remain current in the selected field.

Substitute databases
These databases can serve as substitutes for other business-related first-year seminars:
ABI/Inform, Business Source Elite, Business Source Complete, Academic Search Premier,
and InfoTrac.
The authors also recommend that subject specialists create a custom list based on their
discipline.

Ability to transfer to online or to in-person
The Hot Topics assignment can be transferred easily to an online environment by utilizing
software that allows for breakout rooms, such as Zoom, WebEx, Remo, etc. The instructor
can pre-assign or randomly assign breakout groups before the class begins or as students
enter the scheduled online session. The authors recommend doing this before the course
begins to save time.

Ability to transfer to different class sizes or audiences
The Hot Topics assignment can be utilized with small classes; however, if the class size is
fewer than 4 students, the authors recommend removing the groups to allow students to
complete the activity independently.

Endnotes
1. Peter Elbow, “High Stakes and Low Stakes in Assigning and Responding to Writing,” New Directions for
Teaching and Learning 69 (1997): 5–13.
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